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Welcome 



RiverSevernPartnership
Ouraimis tomake theSevern,Wye,

WarwickshireAvonandTemethe most vibrant

and resilient rivernetwork,whereanexceptional

qualityof life,prosperous local economies and

anoutstandingnatural environment isdrivenby

aprogrammeof innovation to reduceflood risk,

securefuture water resourcesand improveand

deliver sharednatural assets.

Thearea consists of:

• 8,000 Square Miles

• 3million people

• 7counties (across Wales, the West

Midlands and South West)



Advanced 
Wireless 
Innovation 
Region

Rhanbarth 
Arloesi
Di-wifr 
Uwch

AdvancedWireless
InnovationRegion
• One of 105GIRs in the UK

• £4m of DSIT funding Feb 2024 – Sep 2025

• Managed by Shropshire Council

• Supported by BirminghamCity University, 
Water Resources West, Warwickshire & 
Worcestershire CC

Aims to

• Develop use cases that demonstrate viability of 
advanced wireless technology

• Encourage adoption of advanced wireless 
technologies in the water, rural & public sectors

• Drive economic growth and environmental impact

• Invest in activity that benefits every part of the region



09:00  Arrival – Tea and Coffee

10:00 Welcome from the RSP

10:15 Telford & Shropshire Local Visitor Economy Partnership

10:30 Visit England

10:45 Simon Calder

11:15 Refreshments

11:30 Inspirational Initiatives 

12:30 Lunch

13:30 Breakout Sessions

15:45 Closing Remarks

16:00 Close

Digital Tourism Conference Agenda



• Phones on Silent Please!

• Wi-Fi Password 

• Fire Alarm Congregation Point 

Digital Tourism Conference House Keeping



Telford and Shropshire 

Paul Gossage - Shropshire Council 
Culture, Leisure and Tourism Projects and Marketing Manager



Telford and Shropshire 

Tourism delivery partners:

Place partners:

WHAT IS AN LVEP 

AND WHO ARE THE 

PARTNERS  INVOLVED FOR 

TELFORD AND SHROPSHIRE?



• Destination management

• A stronger voice for the visitor economy

• Connections to stakeholders across the 

visitor economy

• The ability to work across local authority 

and county boundaries

• Access to funding and support

• Closer working relations with other DMOs 

and LVEPs

WHAT IS THE ROLE OF A LOCAL 

VISITOR ECONOMY PARTNERSHIP?



WHATS COMING UP FOR THE 

TELFORD AND SHROPSHIRE LVEP?

11 Feb 25  
National LVEP Leadership Conference

25 Feb 25  
Parliamentary Tourism Showcase

March 25  
Developing the Telford and Shropshire Tourism 
Growth Priorities and Growth Plan

March 25
Recruitment of the Telford and Shropshire 
LVEP Tourism Board

14-23 March 25  
English Tourism Week 



EMBRACING DIGITAL 

INNOVATION IN TOURISM

• Enhanced digital infrastructure – 

improved websites and bookability

• Investment in new digital tools to support 

destination marketing 

• Data-driven insights and smarter 

technologies to capture visitor data to 

inform investment and decisions

• Supporting visitor businesses to embed 

news technology to enhance  the visitor 

experience, e.g., VR and AI



Telford and Shropshire 

THANK YOU



VisitEngland Update

Robin Tjolle
Regional Development Lead South West 



VisitEngland overview: 
Who we are

Supporting the English tourism 

industry and landscape and 

encouraging domestic trips.

• Implementation of the new accreditation of 
Local Visitor Economy Partnerships (LVEPs) 
and our Destination Development Partnership 
(DDP) Pilot

• Support for SMEs, building digital skills

• Sustainability, Accessibility and Welcome 
advice and guidance

• Winning business events

• TXGB, a platform enabling suppliers to sell 
internationally

Ludlow, Shropshire - Getty Images/R A Kearton



• Intro to VisitEngland/ VisitBritain

• Benefits of online bookability

• VisitEngland digital marketing toolkit

• Social media top tips

• E-mail marketing top tips

• Cyber security

• Digital to be continued . . 

• Starring Great Britain

• How to get involved

• Other VisitEngland online resources

Bourton on the Hill, Gloucestershire
Cotswolds Plus/Chris Boulton

What we are going to cover



Online bookability - 
benefits

Worcester Cathedral, Worcestershire
Visit Worcestershire/Peter Kindersley

Access to 

international 

customers 

Showcase your offerings to a 

global audience.

Customers can book and interact 

with your business anytime, 

anywhere.

More 

convenience 

for customers

Enhanced 

security
Modern platforms offer robust data 

protection measures.

Integration with 

social media

Improved 

analytics and 

reporting

Connect and engage with 

customers more effectively.

Digital tools provide insights to 

inform business decisions.



• What is TXGB?: Tourism Exchange Great Britain 

is a digital platform connecting tourism businesses 

to global distributors and booking platforms.

• How it helps:

• Facilitates seamless online bookings.

• Integrates with global distributors like OTAs 

and DMOs.

• Supports SMEs through TXLoad.

• Key benefits:

• Increased visibility on a global scale.

• Enhanced revenue opportunities through 

multiple distribution channels.

• Simplified integration for businesses of all 

sizes.

TXGB and becoming online 
bookable

Ludlow, Shropshire
Getty Images/Dave Porter



Digital marketing resources

Digital Marketing Toolkit

Learn how digital marketing 
can help even the smallest 
tourism business reach a 
global audience with our 
toolkit of resources.

Contents

• What is digital marketing?

• How to create a website

• Search engine optimisation (SEO) 

• Content marketing

• Reaching your audience on social 

media and email

• Digital advertising

• Other digital marketing channels

• Digital skills training



Social media - the stats

ABTA Holiday Habits 2024-2025 report

44% of 
25-34-year-olds

 

1 in 5 people (21%) 
use social media 

platforms for their 
inspiration

42% of 
18-24-year-olds

West Midlands Safari Park, Worcestershire 
Visit Worcestershire

https://www.ttgmedia.com/noticeboard/abta-reveals-where-people-get-their-holiday-inspiration-49109


The rise of Tik Tok

Comment: How TikTok is shaping travel trends in 2025 | Travel Weekly
How TikTok is changing the face of travel—for better and worse
Gen Z/Y 'travel intent' trends revealed for 2025

TikTok has evolved 
from a source of 
inspiration to a 

powerful driver of 
action and 
conversion

69% of UK TikTok 
users report 

discovering new 
travel brands 

on the
 platform

37% of UK TikTok 
users are

 actively saving 
travel content

TikTok has seen
 a 410% increase in 
travel content views 

since 2021

17% of travellers
 cite TikTok as 

their main source of 
inspiration 

27% prioritise 
Instagram

https://travelweekly.co.uk/in-depth/comment/comment-how-tiktok-is-shaping-travel-trends-in-2025
https://www.nationalgeographic.com/travel/article/how-tiktok-is-changing-travel
https://globetrender.com/2024/09/19/ibis-unveils-gen-yz-travel-trends-2025/


Social media top tips

1. Decide which social media platforms are 

suited to your particular business and 

concentrate on those. Visual platforms like 

Instagram, TikTok and YouTube are 

popular as they tell the story of your 

business in a direct, engaging, entertaining 

way. 

2. Include links on social media to your website 

to help boost traffic. 

3. Also include links to your social media 

channels on your website and in any email 

communication, allowing customers to easily 

follow you.

4. Consider a social media management tool Gloucester Cathedral, Gloucestershire
Cotswolds Plus/Paul Nicholls



Digital marketing through email

• Inform yourself about GDPR and 

comply with the most current rules. 

• Outline the content of your emails 

clearly in both the subject line and 

headline. 

• Ensure your emails are optimised 

for mobile devices. 

• Always provide a text-based version 

of your emails for those subscribers 

who prefer not to receive HTML-

based emails.

1. Tell me what's in it for me

After the opening salutations, get right to 

the point. Show me you value my time and 

have used yours to identify my needs and 

how your brand can help me meet them

2. Grab mobile readers' attention with the 

first sentence

3. Mind your grammar

4. Create & exhaust tension

If you’re really serious about wanting your 

email opened, show me that you can help 

me solve a problem you know I’m facing.

5. Have a well-defined call-to-action with 

clear next steps spelled out

6. End on a high note



Cyber security and safety resources

Cyber security's core function is to: 

• Protect devices e.g. smartphones, 

laptops, tablets and computers

• Protect services accessed both 

online and at work - from theft or 

damage

• Prevent unauthorised access to  

personal information stored on 

devices and online

32% of all UK businesses 

reported a cyber attack 

in the past 12 months*

*Cyber Security Breaches Survey 2023

Cyber security

Find free, practical 
resources from the 
National Cyber Security 
Centre (NCSC) on how to 
protect your business 
online.



Cyber security and safety resources

Cyber Essentials certification

• From the National Cyber Security Centre 

• Government-backed certification scheme 

• Keep your organisation’s and your customers’ 

data safe from cyber attacks

Focuses on 5 technical controls:

• Secure configuration - Set up computers securely to 

minimise ways that a cyber-criminal can find a way in

• User access control - Control who can access your data and 

services and what level of access they have

• Malware protection - Identify and immobilise viruses or other 

malicious software before it has a chance to cause harm

• Security update management - Prevent cyber criminals 

using vulnerabilities they find in software as an access point to your 

systems

• Firewalls - Create a security filter between the internet and your 

network

Benefits: 

• Prove to customers that cyber security 

is a priority in your organisation

• Stay ahead of new cyber security 

risks by assessing your systems 

against a recognised framework each 

year

• Apply for the growing number of 

contracts that address supply chain 

security with Cyber Essentials 

certification



Watch this space . . .

1. Artificial Intelligence (AI)  – trip planning, 

arrangements, tailored trips, securing the best 

deals

2. AI – using chat-box technology to ‘chat’ with 

extinct Animal species

3. Virtual Reality (VR) – bringing rare or extinct 

species to life

4. ABBA Voyage style digital avatars

5. In-visit tech - smart home style amenities e.g. 

climate control, keyless entry, and virtual 

concierge services

6. Digital Membership – mobile wallet

7. Indoor navigation apps



VisitBritain - global work to re-build and 
strengthen tourism

Broadway: Visit Worcestershire/Peter Kindersley



Set-jetting is on 
the rise globally

91% 1 in 6
of inbound visitors would 

be interested in

visiting a film or TV 

location in the UK

UK holiday visitors were 

influenced by a film or TV 

location to travel outside of 

London

7 in 10
UK visitors have visited a film or TV 

location in the UK



Introducing . . . 

Starring 
Great Britain



Starring GREAT Britain 

Join the conversation 

and be part of the 

set-jetting trend

Get involved

VisitEngland’s 

Tourism Superstar 2025
 

Vote now for your favourite 

from our fantastic top 10 

finalists



Business Advice 
Hub

Resources to help businesses 

to succeed and grow.

• Digital marketing toolkit (including top tips on 
social media and email)

• Links to external resources

• Regenerative tourism guidance

• Accessibility guidance

• Taking England to the World (TETTW) 
Inbound Tourism Toolkit 

• Quality schemes

• VisitEngland Awards for Excellence

• The Pink Book of Legislation

• TXGB

• And much more!



Thank You – robin.tjolle@VisitEngland.org

For latest updates, 
subscribe to our 
industry newsletter here:

Connect to our socials:

Astley Vineyard, Stourport-upon-Severn
Visit Worcestershire/Peter Kindersley

















































































2025 and beyond



“Pleasant 
journeys into 
faraway lands” 
by Muhammad 
al-Idrisi, 1154













































































































@SimonCalder



Colin Wood
Innovation Lead
Dorset Council

Digital and the visitor economy





















We brought the 

stream to steam!



UK’s first connected steam train - benefits

• Reduced costs and increased income
• Enhanced visitor experience
• “Free” publicity 
• Improved public safety for staff and visitors

• Easier car parking
• Continue to be positioned as an innovative area 
• Connected vehicles - potential
• Proven solutions for remote tourism attractions/communities



Thank you



BRINGING 
HISTORICAL VENUES 
INTO THE DIGITAL 
AGE

James Kellock
Sales Manager



Who are Telet? 

• UK’s 5th Mobile Network
• 200 small cell sites
• Full Member of GSMA



Consumer Preferences: 

A substantial 80% of 
individuals favour watching 
videos over reading text.

Influence on 
Purchasing Decisions: 

Globally, 64% of customers 
make purchases after viewing 

a brand's social videos.



What do we want?

“Fantastic experience”

“Highly recommend to anyone to go”

“10 out of 10”

“We will be going back!”

“Great day, great place”

“Perfect day out”

“Sign me up for return visit”









Where do we help?

• Events
• Marinas
• Ports
• Estates
• Construction 

• Farming
• Villages
• Holiday Parks
• Stadia
• City Centres



www.tel.et

Thanks for 
listening 



Borderlands 5G Innovation Region 



BORDERLANDS 5G INNOVATION REGION

More than

63 million visits per year



RURAL TOURISM, RURAL INDUSTRIES



USES OF WIRELESS

SOS

Water

Full

AI



WIRELESS OPTIONS

£

“Q”



Questions…

Your challenges
Your use cases
Your solutions



Workshop Locations

Time Walker Theatre Break Out Area 1 Break Out Area 2

1:30pm Introduction to the latest Technology 
including AI, AR and Holograms

(Immersive Technology Consultants)

Improving Connectivity Digitising Business Processes

(Evident)

2:15pm Introduction to the latest Technology 
including AI, AR and Holograms

(Immersive Technology Consultants)

Bringing AI into your business

(Maybe*)

Digitising Business Processes

(Shoothill)

3pm Ask the Expert Bringing AI into your business

(Maybe*)

Digital Placemaking & 
Wayfinding

(Doopeedo!)



Ste Ashton

• Ian Robertson - Immersive Technology Consultants

• Tom Gamblin - Evident Group

• Gavin Allen - Glideology

Ask The Expert



Summary

Key Takeaways

Thankyou’s

Closing Remarks
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